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U.S. Dollars in Thousands 2008 2007
Net Sales 1,048,069 1,103,283
Gross Profit 341,432 377,541
Operating Income 41,668 82,117
Income Before Tax 45,244 115,334
Net Income 38,067 101,680
FX Rate NT$31.53 NT$32.84
U.S. Dollars in Thousands 2008 2007
Cash & Cash Equivalents 79,061 142,255
Total Assets 740,203 854,568
Working Capital 232,749 192,004
Long Term Loans 30,432 —
Shareholder’s Equity 418,107 476,019
Shares Outstanding ** 565,218 547,076
FX Rate NT$32.86 NTS$32.44

**in thousands
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It is hard to believe that more than a year has gone by since
my predecessor, Mr. Ken Kao, passed away. However, his
legacy lives on. D-Link is built on his unwavering strength of
leadership, determination and vision.

In fact, his business philosophy is largely responsible for
D-Link’s ability to withstand the recent global economic storm.
Although the challenges are larger than most experts would
have imagined at the end of 2008 and entering 2009, we are
now in a better position to emerge into calmer waters with
more optimism and opportunity than many of our competitors.
Our new management team began with a clear set of goals,
including our continued efforts to control expenses, a
refreshed look at forming and maintaining global alliances,
aggressively engaging our channels at all levels, consolidating
and leveraging our supply chain along with other resources
such as marketing, logistics and product planning.

Despite several recessions during our 23 years of existence,
D-Link generated consistent year-to-year double-digit
revenue growth along with continued global market share
expansion. Even during the current downturn, we managed
to be profitable.

Regionally, Europe focused on new telecom projects to
generate new business, as did our Emerging Markets and
APAC, while North America showed the SME market that it is
not just a consumer/digital home power.

D-Link offers the best value proposition for computer
networking solutions in both the business and home
environments. We have world-class engineering, award-
winning design, a diversified product portfolio, hands-
on service and responsive support, unparalleled speed
to market, aggressive sales and marketing, and the most
competitive pricing the industry has to offer. If the world’s
economy had stayed on a steady course in 2008, D-Link was
on track to continue its record-breaking year-to-year revenue
growth, profit increases and market share dominance.

According to one of the world's leading market research
companies, the Gartner Group, D-Link was the undisputed
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leader in 2008 of worldwide shipments of Ethernet small
enterprise switch ports — 13 million for a 32 percent market
share. The annual research study also revealed that we claimed
the second spot in worldwide shipments of all switch ports —
small enterprise and medium-to-large enterprise — with 16.3
percent, far surpassing the immediate competitor.

Another major area of strength can be summed up in one
word — Green.

2008 was a major milestone for our D-Link Green initiative
as we continued to expand our efforts to save energy
without compromising performance. As the first networking
company to pioneer Green networking, we expanded
our energy-saving innovation which can be found almost
across all product lines, from switches, Wi-Fi routers, network
attached storage (NAS), digital photo frames, Powerline
network adapters and more. Our strict standards for Green
compliance include incorporating energy-saving technology,
working with government-regulated standards such as WEEE,
RoHS and ENERGY STAR, and using eco-friendly sustainable
packaging, such as sleeveless design, recyclable cardboard
trays and soy ink.

In addition to our efforts and the prestigious awards we have
received for them, we continue to support local programs
for the recycling, reuse and reclamation of products and
packaging. Building innovative Green technology into our
products is part of our commitment to seek new avenues to
protect our environment and help consumers save energy in
the process.

Financial Update

Although the financial crisis suddenly turned around the
global economy into the recessionary stage, D-Link managed
to gain revenue totaling NT$33.050 billion, only half percent
lower than in 2007. However, in US currency, D-Link revenues
grew 3.5 percent from the previous year. Due to the tough
economic circumstances, especially in the second half of 2008,
our gross margin slipped to 32.6 percent, 1.7 percent lower
than 2007.
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Operating expenses of 28.6 percent of net revenue went up
from 27.4 percent in 2007 due to relatively higher expansion
expenses in emerging market countries in the first half
of 2008 and the inclusion of NT$121 million in employee
bonuses which formerly had been an off-balance sheet
item. Operating profit and net margins decreased to 4 and
3.6 percent, respectively, from 2007 when they were 6.9 and
10 percent, due in large part to the global recession and
global currency fluctuation resulting in profit margin erosion,
foreign exchange loss and absence of one-time disposal gain
of non-core holdings.

At the bottom line, we see EPS of NTS$2.12 per share in 2008,
compared to NT$5.91 per share in 2007, based on the 2008
year-end capital of NT$5.652 billion.

This economic downturn was bigger than expected. No one
could foresee how fast the recession would adversely impact
market performance. However, D-Link's previous growth
record, its financial strength based on nearly a quarter century
of revenue and profitincreases and its outstanding leadership
are the primary reasons why we have been able to cope with
the current conditions and remain optimistic that D-Link's
revenues and profits will be able to promptly rebound better
than the industry average as the global economy gets back on
a normal track.

Localized Global Presence

I am proud to report that we truly have the world’s computer
networking needs covered with 2,477 employees serving
in 174 D-Link offices in 71 countries in 13 strategic global
locations.

Emerging Markets and Asia Pacific

Let’s start with our Emerging and Asia Pacific markets where
a majority of our revenue was generated in 2008 (52 percent)
with a 12 percent YoY growth rate. This can be attributed
mainly to our ability to thoroughly understand such local
markets as Russia, Latin America, the Middle East, Southeast
Asia and Africa, and properly adjust to their unique needs with
customized solutions. Our success in these important regions
also centered upon our ability to maintain strong partnerships
with our corporate customers and a continuing demand for
D-Link networking equipment, specifically Broadband and
Wi-Fi products, by builders of major infrastructure projects in
the regions.

Europe

Similarly, understanding the market and providing custom
solutions to meet its needs were the keys to some major
accomplishments in Europe in 2008. Even with all of the global
economic challenges, D-Link Europe was able to re-evaluate
the shifting market and quickly adapt to end the year on
stable footing. Prudent measures throughout the year, such
as cost reductions, improved inventory management, pricing
and operations control disciplines, combined to allow the
region to contribute 25.4 percent to total global revenue. Its
“Think Global, Act Local"approach resulted in significant wins,
including continued leadership in the Wireless N market,
creation of a new central sales and marketing Business
Solutions team, further strong support for D-Link Green in
an especially environment-conscious region, and continued
focus on the service provider market by aligning with strategic
vendor partners, such as TalkTalk and AOL Broadband. Also in
2008, D-Link Europe’s logistics team reached and surpassed
its performance levels of previous years, with nearly a 100
percent accuracy rating for shipping 6.5 million products to
29 European countries.
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North America

One of the most noticeable effects of the recession is the
renewed awareness among D-Link customers and potential
customers regarding their buying habits. Selling solutions
at a value is key in helping IT and networking managers,
as well as small- to medium-sized business owners, decide
where to spend their constricted budgets. The D-Link
value proposition combines quality products, exceptional
engineering and sales support, strong channel presence
and highly competitive pricing. In North America, D-Link
introduced several new programs in 2008, including a
revamped Reseller Partner Program and the industry’s first
free switch test drive program. These and other special
promotions have proved successful in enhancing the value
of the D-Link brand for business customers.

Looking Ahead

As stated earlier, we are confident that D-Link is well prepared
for the post-recessionary era. Technologically, we have taken
our long-standing investment in D-Link 2.0 and turned it into
products and applications that change the way businesses
and consumers can understand and use them — seamlessly,
with minimum effort. We call it “mydlink” and have launched
a new dedicated website, along with an entire array of
mydlink-enabled products, newly launched or in progress,
that remove the once-daunting learning curve for people to
set up and use digital home products. The devices are just
a plug and click away from being manageable through the
website. Beginning with our network cameras, users can tap
into live video of their home or office, record feeds on their
PCs and share these experiences with their friends and family.
Rather than the old model of simply selling a product to a
customer, we are creating stickiness with a series of devices,
killer applications and a user experience that will be tied to
the customer’s livelihood and their extended social network.

We also expect the 802.11n Wi-Fi trend to continue deep
into 2009 and beyond, as predicted by In-Stat in a report that
shows the latest standard-based chipsets outselling 802.11g
due to increased demand for mobile handsets and notebook
PCs, as well as the transition in business from Ethernet wired
installations to more 802.11n wireless solutions.

Thanks to You

I would like to take this opportunity to thank you — our family
of dedicated shareholders, employees, customers, partners
and friends — for your patience and confidence during these
tumultuous times. Your support gives us increased optimism,
and provides the foundation for a successful future. One thing
is for sure — we are poised like never before to meet the needs
of computer networking on a global stage. We look forward to
more exciting times for all of us at D-Link.

Sincerely,

Lo

John Lee
Chairman
D-Link Group
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> Globalization through
Localization

Meeting the World's Needs through Local Units
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Local Market Understanding; International Resources

Unity: a strategy for success executed on a global scale. D-Link is the worldwide leader and an award-winning designer,
developer, and solution provider of Wi-Fi and Ethernet networking, broadband, multimedia, voice and data communications
and digital electronics solutions. D-Link has systematically expanded its market share by penetrating geographic targets
through a strategy of establishing local business units supported by a strong corporate foundation.

Confident in the resources of D-Link headquarters to develop and deliver state-of-the-art networking products, each local
business unit — regardless of its location around the world — attacks its market aggressively. The Company’s innovative
technology products provide solutions for home and business, built with standards-based reliability. D-Link has become a
trusted international brand that connects people to their lives, their work, and to each other.
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D-Link's Emerging and Asia Pacific Markets continued to show a high level
of promise and success displayed by the sales growth for fiscal 2008. The
Emerging and Asia Pacific Markets generated the majority of Company revenue,
with these areas accounting for 52% of total Company revenue, in addition to
experiencing a year-over-year sales growth rate of 12%.

Effective penetration within these areas accounted for the
aggressive pursuit in establishing and strengthening the
Company’s position in Emerging and Asia Pacific Markets,
including Russia, Latin America, Middle East, Southeast Asia
and Africa. More importantly, D-Link’s ability to thoroughly
understand these local markets allowed the Company to
properly adjust to the varying needs of different regions
to provide customized solutions.

Russia continued to display opportunities for growth
potential as sales performances exceeded expectations
once again for 2008. Switch products continued to be a
major contributor, especially with the larger selection
of D-Link Green products made available. In addition,
the Company’s broadband line surpassed expectations
due to the expansion of Telco infrastructures led by the
government sector as well as private investment. Proper
price positioning allowed for stable sales of wireless
products.

Recognized for high performance at competitive price
points, wireless and broadband product lines continued
to surpass expectations in Latin America. In addition,
D-Link products have begun to earn recognition for quality
and service on an enterprise scale, previously winning
a project to integrate Company switches into a major
television network’s call center which housed over 2,000
representatives. According to In-Stat, shipments to Latin
America and Asia Pacific will contribute to nearly half of the
world’s 139-million port growth.

In Japan, D-Link products continue to be primarily driven by
core-to-edge switch solutions. D-Link focused on the sales
of switch products, more specifically within the hospital
and educational markets. For Southeast Asia regions,
while also concentrating on network switch sales, wireless
products remained popular among consumer markets.

Competitive price points and the depth of D-Link products
have allowed for a strong presence in Africa as well.
The Company’s strong sales performance of Broadband

products can be related to the increasing popularity of 3G
mobile in the region. With the depth of D-Link’s product
lines, the Company was able to penetrate a market that has
a broad range of networking needs.

Performance in Emerging and Asia Pacific Markets
can be credited to D-Link’s ability to maintain strong
partnerships with clients. Based on the wide range of
computer networking devices as well as having strong
communication with partners, D-Link has been able to
consistently provide clients with solutions that feel like
they are specifically created for the individual. With many
of the Emerging Markets having infrastructure projects
in the making, the demand for D-Link access devices is
foreseen to remain stable while Broadband and Wi-Fi
products will prevail.




Somerville House is an independent day and boarding school for girls.
Established in 1899, the school is located in the inner city of South
Brisbane, Queensland and has a student body of over 1,200 girls.
Catering for students from years K-12, Somerville House is a leading
example of integrating and utilizing the latest technology into the
student learning process.

DSN-3200 (Storage Area Network Array)
DWS-3024 (Gb Wireless PoE Switch)
DGS-3100/3426P/3624P (Gigabit Switches)
DWL-8500AP (Wireless Unified Access Point)

Somerville's goal was to find a robust, scalable, enterprise-level solution
providing high availability for all its users that met the project budget.
A project team researched many of the major vendors' products and
found that D-Link's DWS-3024 Gigabit Wireless Switch met all of its
criteria.

D-Link also supplied an enterprise storage solution based on its xStack
Storage Area Network (SAN) Array DSN-3200-10 to accommodate the
school's expanding data storage demand. Somerville House introduced
three 3200-10 SAN Arrays — with 15 available drive bays each — into its
operations and fully populated each unit with 1.5 Terabyte disk drives.

The demand for D-Link access devices foresees to remain
stable while Broadband and Wi-Fi products will prevail.

APAC
Source: Gartner
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Despite 2008 being a challenging year globally, through diligent management,
D-Link Europe was able to re-evaluate the shifting market and quickly adapt to
the changing needs of the region for a stable finish.

Anticipating the downturn in the economy, the region
took prudent cost reduction actions throughout the year
and continued to improve D-Link’s inventory, pricing and
operations cost management disciplines. All of these factors
combined saw D-Link Europe contribute 25.4 percent of
D-Link’s total global revenue.

Restructuring of resources furthermore enabled D-Link
Europe to work in a more streamlined, process-driven
manner across its 23 local offices to continue in its ‘Think
Global, Act Local’ approach; utilizing global resources
and expertise to engineer solutions for local market
requirements.

D-Link Europe enjoyed a series of accomplishments that
can be attributed to its investment in new technology, a
strong marketing push and an ability to adapt and cater to
specific customer needs:

e |n 2008, D-Link Europe once again retained the market
leader position in the Wireless N market. The region, in
addition, fully integrated a central sales and marketing
Business Solutions team to roll out and drive Business
Solutions strategy across Europe, a structure that has
been translated across local teams to further support and
strengthen Europe’s presence in the B2B market space.

e D-Link Europe also met its core focus of targeting the
service provider market by winning major tenders
across Europe, such as TalkTalk and AOL Broadband,
and is now one of the largest suppliers to Telco ISPs in
the UK.

e Europe additionally supported the evolution of
D-Link Green, promoting its incorporation into the wider
product portfolio and committing to investing resources
into improving green processes, thereby meeting the
demands of an increasingly environmentally conscious
customer base.

The region’s European-wide logistics service furthermore
continued to reach and surpass its performance levels of
previous years; with a rise in delivery accuracy up to 98.4
percent on 6.5 million products, shipped to 29 European
countries in 2008.
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Following its achievements of 2008, D-Link Europe is now
fully focused on its core objectives for 2009, using its solid
and streamlined structure as a springboard. Europe is
determined to:

e Continue to penetrate the Business sector with targeted
partner programs, focused sales and marketing
promotions and a superior product portfolio.

e Grow its consumer market share, through a targeted
marketing and sales campaign promoting D-Link’s wider
consumer offering in the Digital Home space.

e Continuing in its commitment to become greener in its
processes and products for both business and consumer
markets.

To further improve operational efficiency in 2009, D-Link
Europe will additionally focus on:

e Consolidating its Pan-European RMA Logistics to enhance
its response to customer needs, implementing a function
rich CRM system and partnering with a world-leading
logistics service provider.

e Seeking avenues through which to minimize its
environmental impact along the supply chain as
awareness of environmental considerations continue to
amplify in the region.

experienced when

e Reducing physical constraints

servicing the emerging Eastern European markets.




D-Link Europe met its core focus of targeting the service
provider market by winning major tenders across Europe.

Arts Alliance Media (AAM), one of Europe’s leading providers of digital
film distribution services, has selected D-Link to supply the network
infrastructure for each of the digital cinemas being rolled-out by AAM.
The agreement will enable existing cinemas across Europe to make the
transition to fully digital cinemas, thus providing an optimized viewing
experience for film-goers.

DGS-3200-10/3427/3627 (Gigabit Switches)

The network solution provided by D-Link includes its DGS-3627 24-
port Layer3 Gigabit switches with 10Gbit/s interfaces, the DGS-3427
24-port Layer2 Gigabit switches and the DGS-3200-10 Layer2 Security
Gigabit switches. The DGS-3427 and DGS-3627 form part of D-Link’s
xStack family of Gigabit switches that combine enterprise levels
of performance and robust security with versatile management
functions and scalable flexibility.

The DGS-3427 is used as a management switch, providing the main
communications link between all screens and centralized equipment.
This is supported at each screen by the DGS-3200-10. The Layer3 DGS-
3627 switch is used for content management; rapidly distributing
content to each screen via digital projection from the central library
server, which is connected over a 10Gbit/s interface.

Europe
Source: Gartner




North America

D-Link North America leveraged brand recognition, market share gains,
competitive pricing and aggressive sales incentives to shake off recessionary

WOeS.

According to leading industry analysts like Gartner, In-Stat
and Dataquest, economic recovery may begin as early as
late 2009 and into 2010. However, there are already signs
of progress for the North America region where D-Link’s
reputation and aggressive anti-recessionary measures
are helping growing small to medium-sized business,
enterprises and consumers get the most value out of their
constricting budgets.

In the business sector especially, the recession has prompted
SMBs and enterprises to seek cost-effective alternatives
for purchasing vital networking equipment. In 2008,
D-Link was chosen by value-conscious, brand-agnostic IT
managers and small business owners who were attracted
by a highly competitive pricing strategy, quality products,
exceptional engineering, responsive sales support and a
strong channel.

For 2008, D-Link took some giant steps, including
revamping its Reseller Partner Program to help its more than
6,000 North America solution providers and value-added
resellers (VARs) increase their profit margins through a wide
range of discounts, training, rapid response bid desk, sales
incentives and targeted promotions for industry verticals.

D-Link also introduced several new products to meet the
business market demand and build revenue with cost-
effective Ethernet and wireless switches, IP surveillance
cameras, SAN and NAS storage and network security.
D-Link introduced the industry’'s first “Test Drive”
promotion and was successful in allowing potential
customers to try out our switches for free. This “try before
you buy” concept was perceived as an act of confidence
in our products and proved to be a significant factor
in generating new revenues across all target markets -
government, education, hospitality, retail, transportation,
law enforcement and others.

In response to public demands for improvements in
energy efficiency for networking equipment, in 2008
D-Link North America helped expand and build awareness
of the D-Link Green initiative which launched in latter half
of 2007, enhancing the global organization lead in the
development of innovative, power-saving technology that

doesn't sacrifice operational performance or functionality.
With the introduction of D-Link Green routers and switches,
D-Link has strengthened its commitment to protecting the
environment with products that conserve resources, reduce
the cost of ownership and include eco-friendly features
such as reduced power consumption, less heat dissipation,
extended product life, and reduced operating costs.

The Company remains the market share leader in
Canada for consumer networking. Across North America,
D-Link is a market leader in key markets such as 802.11n
home networking routers, network cameras and storage
enclosures. All of which serve as a foundation for the
digital home. Routers provide both Internet access and
connectivity to other devices such as storage devices,
media players and network cameras. Much like its strategy
in the business sector, D-Link is poised to emerge from the
economic downturn with opportunities resulting from our
broad range of home networking solutions and the fast-
growing transition to 802.11n wireless technology.

On the global playing field, D-Link North America is an
important partner with Headquarters in the consolidation
of consumer marketing to be more consistent and efficient
worldwide, as well as helping to present unified global
business product messaging. The Company is focusing
on offering specific industry solutions — Home and Office,
Small and Medium Business, Large Business, Government
and Education - to better meet the needs of specific market
segments.

D-Link channel sales and products were recognized
throughout the year with many honors, such as the Five-
Star Vendor Award from VARBusiness Magazine, the Best
Channel Vendor Award from Business Solutions Magazine
and Gold and Silver Awards from the Wi-Fi Alliance. D-Link’s
802.11nrouters won 13 Editor’s Choice Awards from leading
industry publications.

D-Link’s continuing popularity among the SMB and
enterprise markets, and its time-sensitive adjustments to
consumer buying habits, are reinforcing the Company’s
goal and ability to achieve greater market share, while
preparing D-Link to be in an ideal position as the economy
rebounds.

D-Link Annual Report 2008
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* storage enclosures.

The Bonnaroo Festival is essentially an instant population of 80,000
that materializes over night. The site becomes the 6th largest city in
Tennessee during the show. The instant population needs sewage,
water, electricity, phones and Internet connectivity. The first workers
arrive on-site in mid-May, and 10 days after that, there’s running water,
office trailers, showers and, of course, Internet.

DWL-3200AP/7700AP (Wireless Access Points)
DXS-3227P (PoE Gigabit Wireless-Ready Switch)
DES-3010PA (Managed 10/100 PoE Switch)

Bonnaroo installed a mix of indoor and outdoor D-Link networking
equipment to meet the demands of their trailer and farmland
environment. They deployed ruggedized DWL-7700AP Wireless AG
Outdoor AP/Bridges outside.

Inside the trailers, Bonnaroo used DWL-3200AP 802.11g Managed
Access Points and DXS-3227P 24-Port PoE Gigabit Wireless-Ready
Switches, which include Power over Ethernet (PoE). PoE equipment
channels power over twisted pair wires in standard Ethernet cabling,
rendering electrical wiring obsolete for a variety of applications. The
DXS-3227P includes four combo SFP ports, one fixed XFP port and
two optional 10-Gig Copper/Fiber Uplinks. Bonnaroo is also using the
DES-3010PA Managed 8-Port 10/100 PoE Switch, which includes one
Gigabit port and one SFP slot.

J Across North America, D-Link is a leader
in key markets such as 802.11n home
networking routers, network cameras and
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Consumers & the

Digital Home

Broadband has already reached high levels of penetration in a

large portion of the world. Gartner reports that the omnipresence
of broadband will provide opening for new forms of business and
applications, allowing people the ability to alter their lifestyle.

“Big expectations are being placed on bandwidth speeds and
the potential applications and services that they can enable.
High-definition video applications and gaming are the two
applications that are creating the demand for bandwidth
download speeds and the urge for service providers to
increase their speed offerings,” according to Gartner.

As broadband continues deployment at different speeds,
users are finding new and different ways to use the Internet.
Interactive applications that require higher bandwidth have
allowed users to establish a relationship based on a digital
lifestyle. By providing faster Internet connection, users have
created a reliance on streaming and sharing music, video,
and pictures in addition to forms of social networking.

D-Link has created solutions to make the entire digital
experience more convenient. This year the Company
announced D-Life technology, which will be implemented in
a number of D-Link products to centralize the management of
devices via the D-Life website. In addition, the site allows users
to remotely share and access products, such as live viewing
and sharing of Internet camera footage.

To accompany the applications for the home environment,
D-Link released a number of wireless N routers that are
available in either selectable or concurrent radio band
frequency. In addition to D-Link offering a system of devices
based on a good, better, best scale, the employment of
these devices allows users to tailor their needs to their
network.

One of the major factors behind the growth of consumer
Internet-access relates to users and downstream
transmission rates. D-Link has recognized that more users
are downloading and backing up information as well as
sharing it with others, thus the Company has made its
network storage enclosures more convenient and flexible
for users. The latest additional features of these devices
include BitTorrent Software Development Kit and tool-less
installation, as well as RAID protection to provide a secure
and convenient experience.

Interest in Internet cameras grows as consumers
continue to better understand their application

as well as the competitive price points provided
by D-Link. Internet cameras plug directly into an
Ethernet network or provide the same functionali
through Wi-Fi. D-Link software has also made it easy to's
up and manage one or more cameras for remote viewing.

With the availability of new devices, D-Link has kept its
commitment to the environment, becoming the first
manufacturer to provide Green home network routers
capable of saving up to 40% in power usage*. The
Company proceeds to create innovative Green products
that can be integrated into a number of solutions, an effort
to help users make practical and responsible choices for
computer networking.

D-Link constantly strives to provide innovative and unique
designs for home entertainment. D-Link’s MediaLounge®
line continues to make it easier for consumers to stream
additional Internet media from their TVs and home
entertainment centers. D-Link also released a PC-on-TV
player, a CODEC-independent player that allows users to
wirelessly stream any form of media from the Internet and
PC. D-Link also extended the line of home entertainment
products with the DSM-210, a wireless Internet photo
frame that can stream web content.

D-Link owns the digital home and finds itself well
positioned to meet this growing demand for home
network functionality.

* Under the most favorable conditions with no wired links active and Wi-Fi turned
off, users may achieve this figure when compared to a D-Link conventional router
without Green technology.
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Notable Consumer Awards for 2008:

GTEA

D-Link Green Initiative, Gaming
Gear Named Finalists in CEA Mark of
Excellence Competition

Home Networking

Switching

Multimedia

Voice & IP Communications

The DIR-655 is an excellent choice to connect computers,
game consoles and media players to the Internet.

Consumer & Digital Home

Source: Gartner
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Business-Class Solutions

Itis D-Link’s strength as a true designer and planner of business-class networking
equipment that makes it a worldwide leader with solutions for
businesses and organizations of any size.

According to Gartner, Ethernet switch port shipments will
grow ata compound annual rate of 7.6% from 2006 to 2012,
and end-user spending will continue to grow during the
same period. D-Link is uniquely positioned to secure more
than its share of that projected growth with the strong
market share it already possesses.

D-Link designs and distributes a wide range of networking
solutions for businesses of all sizes and levels, including the
small office home office (SOHO), small and medium sized
business (SMB), large enterprise, government agencies
and educational institutions.

With more and more mission critical applications running
over today’s networks, the protection of those network-
attached resources from exploitation comes to the forefront
for all business. D-Link NetDefend Network Security
provides solutions to protect networks of any size.

The D-Link xStack family is the industry’s most affordable
multi-layer stackable Gigabit switch solution with
integrated 10-Gigabit support. The Company’s unique
future-proofing designs — with impressive support for 10-
Gigabit Ethernet core technology - are an ideal migration
path for Gigabit Ethernet and Gigabit-to-the-desktop.

As businesses scale, users expect the convergence of
wired and wireless networking for the ability to roam
between access points. New applications like Wi-Fi Voice
over Internet Protocol (VolP) require the ability to roam
seamlessly and securely. D-Link is at the forefront of
switches and equipment for the convergence network.

D-Link Web Smart switches are ideal for small and
medium-sized businesses that require advanced features
like SNMP, VLAN, QoS and secure authentication. Smart
switches blend plug-and-play simplicity with exceptional
performance and reliability to create cost-effective
solutions for bandwidth-starved workgroups and
departments.

D-Link Green switches implement special power-saving
features that detect link status and cable length to adjust
power usage accordingly. D-Link has devoted itself to
providing environmentally friendly options for businesses
of all sizes with the addition of new Web Smart Green
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switching devices available in 16-port
(DGS-1216T), 24-Port (DGS-1224T), and
48-Port (DGS-1248T) into its already
robust Green switch line for 2008.

D-Link IP Telephony communication
solutions are expandable phone systems
providing advanced functionality for any small
business with as many as 50 extensions, in a single location
or throughout a campus environment. In 2008, D-Link
released Response Point SP1 software as a download for
VoiceCenter™, a Microsoft Response Point phone system
that was integrated into D-Link IP phones the previous year
to facilitate the transition from traditional phones to VolP.

The xStack Storage iSCl Storage Area Networking
(SAN) collection was designed to directly address the
growing requirements for storage solutions: Application
Performance, Data Backup and Recovery, Server
Consolidation Disaster Recovery.

D-Link Air